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A snapshot of #MWC2019 

The GSMA Mobile World Congress (MWC) 
is the largest mobile event in the world, 
bringing together 2,400 leading companies 
and prominent executives representing mobile 
operators, device manufacturers, technology 
providers, vendors and content owners from 
across the world for a highly-rated conference 
programme.

Much of the product launch excitement from 
Barcelona this year was around foldable phones, 
most notably from Samsung and Huawei. 

Talk of 5G finally becoming a reality only 
intensified at MWC with the news that US 
carrier Sprint is set to be the first to rollout an 
actual commercial 5G smartphone service from 
May across four American cities. Sprint is also 
launching two 5G devices that will be available 
at launch, the LG V50 ThinQ 5G and the HTC 5G 
Hub smart display. 

Automotive manufacturers had some big 
announcements as well. BMW and Daimler said 
they are investing €1 billion to help customers to 
get around cities more easily without the need 
for car ownership. While SEAT took the wraps off 
its Minimo concept car – an all-electric concept 
that could be rented out for as little as €0.2 per 
kilometre to meet the challenges of ‘city driving 
and emission regulations’.

Once the product press conferences were 
over, 2,400 exhibitors showcased future-facing 
technology to record-breaking numbers of 
attendees, while industry keynotes and panel 
discussions got underway in the theatres and 
auditoriums of the Fira de Gran Via. 

Themes that helped to shape the 2019 conference 
included AI innovation, ethics and diversity; 
immersive content and digital fan experiences; 
intelligent connectivity as the great enabler; and 
disruptive innovation in technology.

This Snapshots booklet sits in on keynote 
interviews, panel discussions and speeches 
featuring, among others, Anjali Sud, CEO of 
Vimeo; Cher Wang, co-founder and CEO of HTC; 
Mickey Mikitani, Chairman and CEO of Rakuten; 
Rabih Arzouni, CTO Transport at Fujitsu; Bill 
Gajda, Global Head of Innovation and Strategic 
Partnerships at Visa; and Thomas Bach, President 
of the International Olympic Committee. 

We hope you find it useful. 
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The global mobile market

The latest study by GSMA Intelligence shows that the exponential growth of mobile is not nearing a peak 
any time soon. Over the next six years, mobile subscribers and smartphone penetration will continue to grow, 
driven by developing countries such as India, China, Pakistan, Indonesia and Bangladesh. China, the US and 
Japan will lead the way with 5G connections by 2025. Across the world, two-thirds of mobile connections will 
operate on high-speed networks by 2025.

Source: The GSMA Mobile Economy Report 2019
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Much of Mobile World Congress 2019 extolled 
the virtues of 5G from the perspective of the 
consumer and the impact it will have on our 
everyday lives. But what do the operators think? 

Three operator CEOs expressed concern that the 
capital outlay required to build 5G networks is ‘a 
tough ask’ when seen against the low return on 
investment from 4G and the industry’s ongoing 
struggle to make a profit. 

Liberty Global CEO Mike Fries, Etisalat 
International CEO Hatem Dowidar and Telstra 
CEO Andrew Penn spoke on a panel debate to 
gauge the future landscape of 5G.

Fries told the Barcelona audience: “Most 
operators in Europe are feeling a bit nervous 
about the capital outlay and uncertain about the 
business models.”

He added: “There has been 10 straight years 
of declining mobile revenue in Europe, with the 
biggest issue being price. Consumers in Europe 
want more for less, and that’s fair – they should 
want more for less if they can get it, but operators 
are in a tough spot.”

Penn, the CEO of Australia’s largest telecoms firm, 
said that operators will need to reappraise their 
business models with the onset of 5G, since return 
on expenditure for the past 10 years has remained 
in ‘mid-single digits’.

“If anything, it has declined and that is a result 
of capex-to-sales creeping up to meet the ever-
increasing demand for connectivity,” he said. “How 

What the mobile operators  
think about 5G

reaches a degree of maturity, including 
cloud computing, AI, ML, software defined, 
edge computing – these technological 
combinations will provide the real 
opportunity for 5G. 

“I’m not worried about use cases. I believe 
that as soon as 5G is placed in the hands of 
our consumers, they’ll be the ones to tell us 
the use cases.” 

Liberty Global CEO Mike Fries (pictured), Etisalat 
International CEO Hatem Dowidar and Telstra 
CEO Andrew Penn expressed their vews during a 
Next Generation keynote panel session.

do we make sure we are not in the same position 
in another 10 years? How do we make sure that 
when we are talking about 6G we didn’t miss the 
opportunity with 5G? And that is how we need to 
look at it.”

Etisalat’s Dowidar noted that operators in many 
emerging markets have only just finished rolling 
out 4G. So in those countries, the focus needs to 
be on connectivity rather than 5G. 

He said: “We need balance. It doesn’t help the 
consumer to provide technology that doesn’t 
work in the environment due to a lack of smart 
infrastructure, or a handset that costs them 
two years of income to buy. Regulators need to 
consider how the spectrum needed for 5G will 
be monetised. They can’t become too greedy, 
as helping people get connected has to be 
more important than making financial gains, 
and operators these days don’t have the kind of 
money that was required to roll out 3G.”

Liberty Global’s Fries is in no doubt what will drive 
5G into the mainstream. 

He said: “Video will be the killer app for 5G. Today, 
60% of mobile consumption is video. That will 
grow five-fold in the next four or five years. It’s 
why we’ve partnered with Netflix and invested in 
media firms, so that we can have a say in both 
the distribution and content creation.”

When assessing the 5G landscape over the 
coming decade, Penn concluded: “The interesting 
thing to me is that it’s not just 5G that is 
important. It is arriving as other technology 



98

According to the United Nations, 68% of the 
world’s population will live in urban centres by 
2050 – and the number of “megacities” with 
populations greater than 10 million people will 
rise from 43 to 51 within that same period. 

Bill Gajda, Visa’s Global Head of Innovation and 
Strategic Partnerships was one of several keynote 
presenters to outline their vision for how future 
mobility will evolve alongside this escalation in 
urbanisation during a ‘Disruptive Innovation in 
Technology’ session. 

Visa’s interest stems from a belief that 
transportation will be a catalyst for how we 
think about future payments. As a result, it 
commissioned a global study, The Future of 
Transportation: Mobility in the Age of the Megacity to 
better understand the challenges commuters face 
today and will face in the future. Some 19,000 
consumers in 19 different countries responded. 

Of the report’s respondents, 46% said their 
commute time has increased in the last five years, 
while 37% believe it will continue to increase. 
The study also revealed that half of people who 
embrace technology want a single-app solution 
to transport and mobility. If it were easier to 
pay for public transport, the average use would 
increase by 27%.

“5G can solve commuters’ biggest transport 
concerns, such as overcrowding, cleanliness and 
reliability,” Gajda told the MWC audience. “But 
there needs to be a joined-up approach with an 
always-on infrastructure, payments at connection, 
digital identification and inclusion, plus AI-
powered data. Through investment in technology 

“It is this human-centric approach that is the 
hallmark of Fujitsu’s technology philosophy,” 
Arzouni continued. “A focus on applying 
technology intelligently to benefit both 
individuals and society at large in the 5G 
mobility era.”

Visa and Fujitsu spoke during the Disruptive 
Innovation in Technology: Future Mobility 
conference stream.

and case studies such as the contactless payment 
rollout across Transport for London, Visa will be 
ready when 5G hits the mainstream to be the 
payments arm of this joined-up approach.” 

Rabih Arzouni, CTO Transport at Fujitsu, who also 
took to the stage, believes that the advent of 
5G networks will enable breakthroughs in route 
planning and optimisation, taking intelligent 
routing to an entirely new level. 

“I’m not talking just about taking into account the 
status of traffic and weather on a proposed route, 
but many additional ‘softer’ metrics,” he said. “For 
example, routing that is able to take into account 
the detrimental effect on a local neighbourhood 
from the additional air or noise pollution caused 
by growing traffic volumes, and the risks of larger 
amounts of traffic using back streets as shortcuts, 
or cars driving past schools at times of day when 
there are very likely to be children on the streets.”

However, given that any situation is fluid, for any 
traffic routing to be effective it must be constantly 
reevaluated and recalculated based on new 
information. This will require large swathes of data 
and even more processing. Arzouni believes that 
today’s computers are currently not up to the task 
and 5G will only make matters worse. 

“We need the power of quantum computing, but 
it is still a long way off and difficult to maintain,” 
he said. “We can’t wait if 5G is to live up to its 
potential. So Fujitsu has created a bridge to 
the quantum world by developing the Fujitsu 
Quantum-Inspired Computing Digital Annealer – 
a stable, easily deployable solution, optimised to 
solve complex combinatorial problems. 

Future mobility disruptors
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The EU, IBM and the Organisation for Economic 
Co-operation and Development addressed the 
need for guidelines that will govern the ethical 
implementation of AI. 

According to Ángel Gurría, Secretary General at 
the Organisation for Economic Co-operation and 
Development (OECD), integrating the values of 
inclusion and wellbeing into Artificial Intelligence 
(AI) represents one of the greatest challenges of 
our age. 

Gurría was one of three experts who delivered a 
keynote on AI, Innovation, Ethics and Diversity. His 
slant was to discuss how to make AI less artificial 
and more intelligent. 

“Today’s AI performance already proves that 
when machines work with men and women who 
have the right skill sets and knowledge, they can 
adopt true values of humanity,” he told a packed 
MWC 2019 auditorium. “But we must continuously 
strive to avoid the very real danger that humans 
could establish automated discrimination in key 
societal areas such as hiring, loan approvals, or 
the criminal justice system. 

“As AI continues to alter the landscape for all 
humankind activity, urgent responses from policy 
makers, businesses, technology leaders and civil 
society at large must remain a priority. The OECD 
is helping to design these responses in order to 
help establish the rules of the game, while sharing 
international experiences and best practice 
to ensure AI evolves in a more intelligent, less 
artificial way.”

The two other speakers to take to the lectern 
during the keynote were IBM’s SVP of Global 

Business Services, Mark Foster and the EU’s 
Digital Economy and Society Commissioner, 
Mariya Gabriel. 

Foster noted: “With the combination of AI, 
automation, blockchain and 5G, we’re at a time 
when there’s a convergence coming together at 
scale for one of those moments that changes how 
business gets done. However, we’re also facing 
a time when people are more concerned than 
ever about the implications of abusing those 
technologies.” 

IBM recently conducted research in which it talked 
with 1,200 CEOs around the world and found data 
responsibility was their number one AI concern. 
Some 91% said they expected new demands from 

their customers about the ethical way AI was 
being introduced, while 92% said they expected 
more regulation.

Like the OECD, the EU is also developing 
guidelines on the ethical implementation of AI. An 
initial version of its publication was opened up for 
comments on 1 February 2019 and 500 have been 
received so far. 

The EU’s Mariya Gabriel told the MWC audience 
that the next step is to trial the guidelines and to 
make ‘human-centric’ AI a reality. 

She said: “Europe has to have a common 
approach or there’s a risk of fragmentation. 
Diverging decisions taken by member states 
trying to protect themselves damages the digital 
single market.”

The OECD’s Gurría concurred that a common 
approach is necessary and assured delegates 

Paving the way for ethical AI

that each organisation working towards 
constructing the rules of the AI game are 
speaking to each other and that work isn’t being 
duplicated.

“I just met with the head of UNESCO and she has 
an advisory group, too,” he explained. “Now we 
have three large institutions looking at this – one 
specialising in European issues, UNESCO which is 
worldwide, and the OECD which is about policies 
for better lives.

“Like all technology before it, AI will ultimately 
reflect the values of its creators,” Gurría 
concluded. “Inclusivity matters, ethical 
perspectives matter and in the end, if it’s not 
about improving our wellbeing, it’s not worth 
much at all.” 

The EU, IBM and the Organisation for Economic 
Co-operation and Development spoke during the AI 
Innovation, Ethics and Diversity conference stream. 
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FIVE MINUTES WITH…

Mariéme Jamme (IamtheCODE)  
and Heba Bevan, OBE (UtterBerry)

Tell us about UtterBerry, Heba?

UtterBerry is used to monitor large construction 
projects such as CrossRail in London. Specifically 
designed for Smart Infrastructure, our miniature 
ultra-low power wireless technology provides 
intelligent Big Data on what is occurring in the 
tunnels or under the ground. The sensors are now 
so accurate they can predict elements such as 
the impact of the boring machines on surrounding 
buildings. It’s vital for construction projects that 
require connectivity in order to mitigate risk. 

Mariéme, what was the spark that triggered 
your interest in technology?

I am originally from Senegal and I was 
abandoned by my parents at five years old. At 16, 
I learned to read, write and code. I love coding, I 
love numbers and we now teach young girls from 
marginalised communities all over the world how 
to code. Teaching these women the technical skills 
to survive in a digital age helps to humanise AI 
and makes these girls relevant. I needed to make 
myself relevant and carve myself a future. 

How would you compare the technology 
environment of Silicon Valley to Europe, Heba?

When I worked in Silicon Valley, I saw first-hand 
how large corporations embrace the start-up 
mentality that it’s okay to fail. They see failure as 
the beginning of a learning process. 

Whereas in Europe, if you fail, that’s it. You rarely 
get a second chance. The technology of the 
future needs a more diverse workforce to ensure 
greater balance. To encourage that diversity, we 
all need to stop beating ourselves up when we fail 
and embrace the learning instead. 

Mariéme, what can companies do to create a 
more level playing field?

The private sector has the tools and resource to 
pull young people out of digital poverty and give 
them a chance in business. We currently operate 
in 64 countries and we started out by introducing 
young girls on UK council estates to the digital 
economy. Many of the people we now train are 
forgotten people, living in refugee camps or 
extreme poverty, but with technology such as the 
IBM Cloud, we’ve been able to change their lives 
and make them relevant for global businesses. 
The private sector needs a more open mind and 
to get these girls into their companies. 

Heba, what regulations should exist to ensure 
the ethical implementation of AI?

We need to create a system of shared 
responsibility between engineers and creators. 
If we put too many rules in place, it will hinder 
creativity and result in people finding ways 
around the regulations. We need to encourage 
ethical responsibility and create something 
akin to a hippocratic oath for AI coders. It has 
to be more than a regulatory world – it has to 
come from the values of the companies and the 
responsibilities of the engineers. 

Mariéme Jamme and Heba Bevan spoke during the AI 
Innovation, Ethics and Diversity conference stream. 

Mark Foster, IBM Global Business Services, 
SVP interviews Mariéme Jamme, Founder of 
IamtheCODE and Heba Bevan, OBE, Founder and 
CEO of UtterBerry.
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International Olympic Committee (IOC) 
President Thomas Bach calls on the mobile 
industry to help evolve the Olympic Games’ 
unifying prowess.

What do the Olympic Games and the world of 
mobile technology have in common? According 
to Thomas Bach, President of the IOC, the 
answer is – more than we may think. 

During his keynote address, Bach outlined the 
common ground: “The Olympic Games has 
always been about connecting people. It is the 
only event to bring all 206 nations together in 
peaceful competition, irrespective of conflict 
or politics,” he told the MWC audience. “The 
Games were a social network long before the 
invention of the internet. They allow for a shared 
experience and for communities to grow. These 
are the same basic elements that exist at the 
heart of the mobile industry.”

Having asserted the commonality, Bach 
confessed that in order to stay relevant and 
communicate the 125-year-old Olympic 
values to a younger, mobile-first generation, 
the Games needed to embrace technology’s 
evolutionary march and work with the mobile 
industry to improve both the sporting and 
spectator experience. 

He said: “Half the world’s population watched 
the Rio 2016 Olympic Games across more 
digital devices than ever before. Mobile usage 
was most prevalent among 20- to 29-year-olds. 
Partnering with mobile technology solution 
providers is a huge opportunity for us to 
reach even more people with the magic and 

The Olympic effect

“The technology that is driving this 
revolution will also help referees score these 
competitions. Tokyo 2020 may see digital 
scoring used for the first time in gymnastics,” 
Bach continued. “In a nutshell, we need the 
mobile industry to ensure our digital future 
and to inspire the continued coming together 
of the world. In a fragile society that is 
drifting apart, the Olympic’s unifying power is 
more important than ever.”

Thomas Bach delivered his keynote during the 
Intelligent Connectivity: The Great Enabler 
conference stream at MWC 2019.

inspiration of the Olympic movement.”

Already, the IOC has signed up new tier one 
partners, Intel and Alibaba, and recently extended 
existing partnerships with Samsung, Visa and 
Omega – all with a new technology focus. 

The Games’ most recent digital content strategy, 
launched prior to Rio in 2016, has resulted in 
two billion video views to date. The 2018 Winter 
Olympics in PyeongChang, South Korea saw 
Intel and Samsung work with Korea Telecom to 
implement a 5G pilot programme that allowed 
visitors and athletes to use high-speed internet 
and ultra-low latency video distribution. 

Intel also carried out the first live broadcast of the 
Winter Games in VR and created real-time POV 
content by fixing cameras to bobsleds and ski-
jumpers. 

“Imagine what VR and AR powered by 5G could 
do for the spectator experience of the future? It 
will offer a completely new way to experience the 
Games from the heart of the sporting action and 
allow us to convey the emotions and passions 
associated with Olympic competition,” Bach 
extolled. 

The arrival of 5G will also revolutionise Olympic 
broadcasting and provide host cities and venues 
with the opportunity to invest in infrastructure 
and Smart City concepts that will benefit future 
generations. 

“Cloud technology will transform the Games, 
venues and organisers alike,” Bach said. “Athletes 
will have access to performance and training data 
in real-time and records will fall as a result.
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Cher Wang, HTC co-founder and CEO, explores 
the future implications for 5G-powered VR and 
AR.

HTC’s Cher Wang took to the stage at MWC 
2019 to outline the company’s increased focus on 
Virtual Reality (VR) and Augmented Reality (AR).

Unveiling HTC’s new mantra, ‘Vive Reality’, Wang 
painted a picture of a 5G-connected world, filled 
with immersive realities where devices will fade 
into the background and human experiences will 
be at the forefront. 

She said: “The world around us will be mapped 
out for contextual information over 5G. AI will 
then target data for our individual needs, creating 
bespoke and curated VR and AR experiences. The 
user interface will evolve and adapt to include 
hand gestures, voice control, facial response, 
biometrics and more. 

“5G will be like the air that we breathe, VR and AR 
are the sensors. AI is the brain plus the nervous 
system, while blockchain will be the DNA for our 
digital empowerment.”

Wang’s exclusion of smartphone devices from this 
vision of the short-term future is in line with the 
company’s decision last year to sell off the HTC 
division responsible for the Pixel phones to Google 
in a US$1.1 billion deal. 

At the time, HTC said it would use its Vive 
products to compete in VR, while pursuing 
innovations in AR, AI and IoT technology. 

“The new wave of technology is advancing 
quickly and will be formed of spatial VR and AR,” 
Wang told MWC. “This new wave will be bigger 

than smartphones. It will be all-embracing and 
generate a much broader virtual economy, while 
facilitating new content experiences and far more 
meaningful social interactions that will bring 
people together and foster greater empathy for 
one another.”

HTC’s reliance on its VR platforms (Vive, Vive 
Pro and Vive Focus) means that it is now laser 
focused on use cases that will ultimately enhance 
people’s lives. 

On stage, Wang explored how the design of a 
helicopter could be reduced from up to seven 
years to just six months using VR, saving millions 
of dollars. While Vive is also helping Alzheimer’s 
sufferers explore past memories, educate children 
from poorer countries who don’t have access 
to classroom resources, and support medical 
diagnoses or pre-surgery investigations. 

During MWC 2019, HTC also unveiled its new 
5G Hub. The device features a five-inch HD 
touchscreen to enable 4K video streaming and a 
mobile 5G hotspot for up to 20 users. 

“Our vision will accelerate the opportunity to 
combine 5G with VR and AR to create a better 
world,” Wang concluded. “It’s a world that stirs 
our passion. With Vive Reality, we are no longer 
on the sidelines. We’re right in the middle of the 
action. We as an industry must dare to dream in 
order to ensure that society can truly benefit from 
Vive Reality.”

Cher Wang spoke during the Immersive Content 
conference stream at MWC 2019.

The future of Vive Reality
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Xbox, Amazon or Android. We also acquired 
Livestream in 2017 and launched our own live 
streaming product, Vimeo Live. Major events live 
streamed through this service include the World 
Economic Forum and shuttle launches by the 
American space agency. 

What was the strategy behind broadening the 
Vimeo offer beyond an ad-free video platform?

We wanted to serve everyone because anyone 
can be a creator of video content these days. So 
we started to think of our audience as being on 
every device and across every platform. 

FIVE MINUTES WITH…

Anjali Sud, CEO of Vimeo  
on immersive video content

This is your first time at MWC?

It is. Although I think the event could be renamed 
Mobile Video Congress as there is such an 
emphasis on video content this year. 

Why do you think that is?

We’re in the midst of a new era for video. This 
year, over 80% of mobile traffic will be video, and 
according to Facebook, there’s six times more 
engagement for video posts than anything else 
on the social network. Audiences expect high-
quality, engaging video content and creators now 
face the challenge of up-skilling to professional 
film makers without having been to film school. 

How is Vimeo helping?

Late last year, we launched a stock footage 
marketplace called Vimeo Stock, which is sourced 
from our community of filmmakers. Anyone can 
purchase clips, but our one million subscribers get 
discounted rates. We also offer video analytics 
and a bunch of tools to enhance short film 
making and help our community distribute their 
video onto other social platforms. 

What other services does Vimeo now offer?

Since 2016, we’ve been helping people create their 
own branded video subscription service through 
our VHX platform. That’s now grown to over 1,000 
channels, and people can sell their videos through 

We now have over 90 million creators in over 
150 countries and we strive to make them all 
successful through technological innovation, such 
as using AI to help people auto-edit live streams, 
or by helping people understand insights and 
video analytics. We’re not focused on keeping 
people on our platform as we don’t make money 
through advertising. We want our community’s 
video creations to be viewed everywhere, because 
if you have a message to communicate, it needs 
to done with video. 

Anjali Sud spoke during the Immersive Content 
conference stream at MWC 2019.
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Mickey Mikitani, Chairman and CEO of Rakuten, 
reveals plans for a unique 5G-ready mobile 
network with no associated hardware costs.

Rakuten, the eCommerce firm best known for 
its sponsorship of Barcelona FC and a VOD 
service with over five million users across Europe, 
announced from the main stage that it was 
preparing to launch its own mobile network 
in Japan, using a software- and cloud-centric 
approach. 

The move, announced by Mickey Mikitani, 
Chairman and CEO, will see Rakuten become 
the first OTT company to expand into mobile 
connectivity. 

Mikitani believes this new approach will allow the 
Rakuten Mobile Network to disrupt the market 
at a fraction of the cost traditionally associated 
with setting up a full-fledged mobile infrastructure 
and make it 5G ready from the day of launch in 
October 2019. 

“By building a cloud-based, 5G-ready network, 
we can add all the services and technology 
we’ve been developing over the past 22 years via 
software in the cloud, breaking each functionality 
down in to micro-service components. We’ll be 
able to add new applications rapidly, test them 
comprehensively and deploy them reliably,” 
Mikitani said. “Rakuten is taking an end-to-end 
virtualised cloud-based approach, without 
specialised hardware anywhere in the network.” 

This lack of hardware means that Rakuten’s costs 
will be much lower than traditional players. 

“We will need less maintenance, as everything is 
automated. Most likely our investment is going to 
be less than half of traditional companies, just for 
4G alone,” Mikitani added. “With 5G, the savings 
compared with other players will be more in the 
order of 70–80%.

“This means that in a 5G-ready world, our 
technology can go straight on to the internet 
via our own private cloud and everything can 
connect together. This is a totally new concept for 
a mobile network.”

The fast, 5G-ready network is being built by Cisco. 
The American technology giant’s Chairman and 
CEO, Chuck Robbins also took to the stage to 
elaborate on the partnership, stating that the new 
Rakuten Mobile Network architecture and telco-
cloud will extensively use Cisco software and 
services, and routing and switching hardware.

Mickey Mikitani, Chairman and CEO of Rakuten and 
Chuck Robbins, Cisco CEO were speaking during The 
Next Generation conference stream.

Rakuten sets sights on mobile  
disruption with cloud-based network
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Accenture and software provider Systango 
discuss whether or not distributed ledger 
technology offers a credible near-term solution 
to the questions of data coordination and 
security in the logistics and supply chain.

As the conversation around blockchain grows 
louder, particularly around the distribution of 
information in real time, supply chain experts are 
pausing to point out one problem – it is still stuck 
at the pilot stage.

This is the view of Marcus Fromm, Managing 
Director in Accenture’s Switzerland market unit, 
who spoke during a session on how blockchain 
will influence logistics. 

Fromm outlined a project Accenture was 
undertaking, alongside AB InBev, Kuehne + Nagel, 
and European authorities. Although he himself 
admitted that it was still a pilot, he did say it was 
successful in “easing the pains associated with 
this hugely complex exchange of information in 
parallel to the physical flow of goods.”

“It’s pretty easy to understand how you would use 
a distributed ledger to basically feed the data in 
from the shipper and then successively with every 
party in the supply chain,” Fromm said. “But the 
key here is that the technology does not actually 
solve the problem – every one of the arrows is a 
real world process that needs to be changed, too.”

Vinita Rathi, CEO of software provider Systango, 
agreed: “At the end of the day, it’s a database. 
It has some features on top of it, but as a 

Blockchain – a pilot initiative  
that’s still stuck on the runway?

technologist, blockchain is a distributed database 
with certain characteristics that can play a 
fundamental role in solving some real business 
problems if real-world processes adapt to it.”

“Getting past the pilot stage – everybody who 
wants to participate needs to do something 
about their old, paper, EDI-oriented processes,” 
added Fromm. “It’s a challenge for the industry 
and a big wheel to turn moving forward.”

The Industry 4.0 session was moderated by Brett 
May, VP and COO of McKinsey IoT. 

Citing McKinsey research, May said that 58% 
of companies surveyed who had gone into 
production with blockchain initiatives had seen 
at least a 5% increase in revenue. Just under half 
(46%) added they’d seen a 5% or better decrease 
in cost. 

“For industries such as construction, research has 
shown a saving of between 2% and 10% through 
efficiencies in the supply chain – serious money 
on big projects,” May concluded. 

Accenture, McKinsey and Systango spoke during the 
conference session, Industry 4.0: Blockchains, Supply 
Chains and Logistics.
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